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The Barbie Movie: Al
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[>] Barbie - Women Speech (America Ferrera)

Watch on EBYoulube
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Variety of other
reactions

1. “Anti-men”

=\

2. Not feminist enough
3. Missed the mark: Reinforcement

of the gender binary
(classification of gender into two
distinct forms of masculine and

femininez.
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Discussion Questions
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The Music Industry

To this day the Music Industry is very male dominated. A lot of

female artists are sidelined and don’t recieve the credit they
\ ) ) deserve.

Women are also very sexualized ond objectified in the music
Industry and a lot of songs are extremely sexist.
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ﬂg, g Black Women in Rap

A lot of historical stereotypes about Black women
ﬂ o have progressed into their depiction in the rap
- Tk industry today.

Black women are often objectified and overly
sexualized in the lyrics and music videos of rap
music.

Some of the stereotypes also progressed into the
music that black woman wrote however they have
begun to reclaim the stereotypes that have been
pushed upon them.

Female rappers are generally shown in animal print
as a way of reclaiming the exotic animalistic sexual

stereotype that was pushed on them by white

colonizers.




Music Videos
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BLURRED LINES
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Discussion Questions

1. Whole Room: What was the general reaction to each music
video/each song when they were originally released?

2. Do you think the general reaction to your song/music video
was too harsh, or not harsh enough? Why do you think the
media responded the way it did?
3. If these music videos/songs were released today, do you think
the reactions would be different-what was your reaction when
you watched it again?
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Girl Dinner

It was a cute trend to start off with, we all have those days when
we don’t feel like making a meal.

It generalizes all women. The trend and the idea behind it is glorified.
It makes it seem like meals like this are okay when actually they risk
a slipperly slope into disordered eating.

The main problem isnt that it promotes disordered eating but that it
glorifies not caring about eating nutritious food. It promotes eating
whatever you want without worrying if it is good for you. “Since
everyone does it, it shouldn’t be a problem if | do.”




“Clean Girl” Aesthetic

The styles that encompass a “clean girl” aesthetic
are originally styles worn by women of color. The
slicked back hairstyle, hair oils, gold hoops,
matching sets, etc. are all styles that were
popularized by women of color. However, when
pocs presented themselves this way they were
mocked or called “ghetto” for this aesthetic. Yet as

white women began dressing this way, the style
became the “clean girl” aesthetic.
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Reels

w0 is loaded, the coffee is
free

It my 8 re 15 having a sale,

® | hay 'm actually
I l at - iy something

This TikTok trend shows young women explaining their |
spending and financial habits in a way that doesn’t make velled at is

H : | can't do
any sense mathmatically.

e2very

n a dollar
Justifies overspending and generalizes all women. ~.
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Its important to think about why this is is being gendered. - :
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Does this trend mean women aren’t good with money? thiﬂf"fhflt.l._="ﬂ?-’
o o o o rTUeinn myarmin
Can they not be trusted to make financial decisions? | IR e

It is in a way a step back for feminism.

’E mixedupmoney  Follow

This is just obvious #girlmath & [ A2 & .
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